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How knowledge on

bioeconomy can boost

business development?
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- What is
bioeconomy?

A bio-based economy that integrates
the full range of natural and
renewable biological resources - land
and sea resources, biodiversity and
biological materials (plant, animal and
microbial), through to the processing
and the consumption of these
bio-resources
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>> We know how to capture power of plants in
products <<
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the daily consumption of
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How to grow healthy and

safe products?
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“KIPLOKY SPEKS

100% natural product
for plant protection
against pests
throughout the season

DILUTE IN PROPORTION / / 0= READY 10 USE



Who are our

clients?
v farmers

Gardening enthusiasts
v/flower growers

Plant treaders
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